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New pay rules force 
homecare agencies to 
re-think business model 
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By Matt Pilon 


mpilon@HartfordBusiness.com 


new federal rule extending 
A greater workplace pay pro- 
tections to home health and 
personal care workers is forcing 
homecare agencies to raise rates, 


re-think their business models, 
and could lead to consolidation 
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By Gregory Seay 


gseay@HartfordBusiness.com 
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across the industry, experts Say. 
The U.S. Labor Department’s 
so-called Home Care Final Rule 
officially took effect Nov. 12, 
requiring third-party homecare 
employers, commonly known as 
homecare agencies, to pay their 
live-in and hourly employees 


Continued on page 13 
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onnecticut practically invented the concept of permanently 
setting aside its best soils for farming, with its 1978 law allow- 
ing taxpayers to pay farmowners for the development rights 
to their most arable land. 
This year, the state has preserved eight more farms through its 








= . 4 _ | 4 
| 1 
| \ E x * 
i" | q a 
-_ | | 
AAANNANN : — a 


New pay rules are disrupting the homecare industry, but Berlin’s Euro-American Connections 
& Homecare hopes the rules could lead to more growth. Pictured here are COO Tom Falik and 
owner Maggie Drag in the new headquarters they just bought and are renovating. 


Lebanon grower 
Robin Chesmer 
(center) says 
Connecticut’s farm- 
preservation 
program enabled him 
to purchase his 
Graywall Farms and 
expand it over the 
years. It also may 
allow him to pass his 
farm to his son 
Lincoln (standing) 
and son-in-law David 
Hevner (kneeling). 


ie | 


ars may slow CI’s farm-preservation efforts 


farm-preservation program. But as participation rises among farm- 
ers in Connecticut and across the U.S., the pot of federal dollars to 
buy farm rights is shrinking, federal agriculture officials say. 

That means, this year’s robust cycle in which at least eight more Con- 
necticut farmowners collected $5.5 million to preserve their farm acre- 
age may be the last for a while, increasing the likelihood some farmers 


Continued on page 14 
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Comcast Business 
provides fast, reliable 
Internet that you can 
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today and see how our 
speeds can move your 
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Proaress of trail develooment in 2020 with addition of $10m in State Bond funds 





Proposed with State Funds 
Not Completed 


The map shows some of the trail projects that are slated to be completed over the next five years under Gov. Dannel P. Malloy’s Let’s Go CT! transportation overhaul. The state Department of Transportation will be focused on closing gaps in 
existing statewide trails with an initial emphasis on the East Coast Greenway. DOT’s strategy is to close the most critical trail gaps and create long continuous portions of the statewide trail network. The program may include other regional trails 


that link to the East Coast Greenway, but the majority of funds and resources will be devoted to completing the Greenway. 


Transportation overhaul focuses 





on bike, pedestrian pathways 


By John Stearns 


jstearns@HartfordBusiness.com 


more prominent part of the state’s transpor- 
tation strategy. 
The $10 billion ramp-up plan, which is part 


bicycle improvements including construction 
of a trail along Route 15 (Merritt Parkway) 
and $30 million for trail maintenance. 


Current estimate of total 
bike/pedestrian projects 
(community connectivity, 
plus trails and maintenance) 


2016: $10.9 million 
2017: $20.5 million 


2018: $20.2 million 


rail projects in Plainville, Southington, of Gov. Dannel P. Malloy’s more ambitious Tom Maziarz, bureau chief for the Con- 2019: $23.2 million 
T Farmington, Cheshire, Bloomfield and 30-year, $100-billion transportation overhaul, necticut Department of Transportation’s 2020: $26.2 million 
a handful of other communities are includes $101 million for maintaining trails, | Bureau of Policy and Planning, said Malloy’s 
among those expected to be completed under completing gaps in the state’s trail network — transportation plan — called Let’s Go CT! — Total: $101 million 


Connecticut’s five-year transportation ramp- 
up plan unveiled earlier this year, which aims 
to make biking and pedestrian walkways a 


and completing urban bike/pedestrian con- 
nectivity projects. For the following 25 years, 
$250 million is earmarked for pedestrian and 


is based on a new state strategy that aims to 


Continued >) 


SOURCE: TOM MAZIARZ, BUREAU CHIEF FOR THE 
CONNECTICUT DEPARTMENT OF TRANSPORTATION’S 
BUREAU OF POLICY AND PLANNING 
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>) Transportation Overhaul 


achieve more than simply reducing accidents 
or congestion. 

Economic growth and “preserving, Con- 
necticut’s quality of life, particularly in terms 
of helping make our communities more liv- 
able and sustainable,” are two other main 
focuses, he said. 

“If one of our goals is to support revital- 
ization of our community centers and make 
them more desirable to live and work ... how 
do you attract and retain young talent?” Mazi- 
arz said. Making community centers more 
livable and connected is part of that, he said, 
including expanding bike, pedestrian and 
other transit options. 

“To get those young, talented professionals 
to stay in Connecticut ... they’re not looking 
for a three-bedroom ranch or colonial out in 
the suburbs, especially early in their careers,” 
Maziarz said. “They’re looking for something 
in an urban center where they have a lot of 
mobility options and choices where they can 
walk to dinner, walk to a train station or a bus 
station. They want the availability of transit so 
that they don’t have to rely as much on a car.” 

The bike/pedestrian connectivity and expan- 
sion plan could also include better connection 
of transit and work centers to pedestrian and 
bicycle trails and neighborhoods. DOT is still 
defining how money for these projects will be 
spent. It has not yet been determined, however, 
how Malloy’s Let’s Go CT! initiative will be fully 
funded, although lawmakers have approved $2.8 
billion in bonds for the plan’s first five years. 

For the first year, without a predefined 
selection process, DOT sought bike/pedestrian 
connectivity projects that are ready to go or 
that it could undertake quickly, Maziarz said. 


Five-year ramp-up 


$45 million for community 
connectivity projects 


$56 million for trails and trail 
maintenance (trails are 
roughly $50 million and 
trail maintenance is 
roughly $6 million). 


SOURCE: STATE DEPT. OF TRANSPORTATION 


They include design for bike and pedestrian 
trail connections to the William H. Putnam 
Memorial Bridge walkway from Wethersfield 
and Glastonbury and one of two projects in 
New Haven, either a commuter corridor to 
improve bike and pedestrian connections 
between downtown and residential areas 
west of downtown, or aprotected bike track to 
allow bicyclists a safe route for traversing the 
Tomlinson Lift Bridge and continuing east and 
south along the east shore connecting several 
parks, according to a DOT document. 

DOT also is making bike/pedestrian con- 
nectivity funds available for its road safety 
audit program to help 20 or 30 communities a 
year audit bicycle and pedestrian issues on local 
roads where improvements can be made. 

Projects that are identified will focus on 
how to get bicyclists safely into community 
centers and, once there, ensuring good walking 
and on-road biking conditions, Maziarz said. 

Kelly Kennedy, executive director of Bike 
Walk Connecticut, anonprofit working to make 
Connecticut a better place to bike and walk, 
sees progress in the state allocating funding for 
bike and pedestrian uses in its long-term plan. 

“Having a line item and signaling that 





bike/pedestrian active transportation is a 
real serious component of our transportation 
plan is success and having dedicated funding 
for that is a success, too,” Kennedy said. 

But the devil's in the details, she added. 

“What’s the business case for how we’re 
going to apply that money?” she said. “How 
do we make sure that the projects that get 
funded are the most useful projects?” 

That includes relieving vehicle miles trav- 
eled and congestion, and connecting places 
people want to go, she said. There should be 
connectivity between towns, too, not just 
within towns, and connections between com- 
plete streets and trails. 

DOT last year adopted a complete streets 
policy. Its website defines complete streets as 
safe, comfortable and convenient transportation 
systems that serve everyone, whether they travel 
by walking, bicycling, riding transit or driving. 

“Getting it on paper is great; seeing it 
applied in the real world is another chal- 
lenge,” Kennedy said, adding that her orga- 
nization sees instances where complete 
streets aren't being integrated. “We need to 
stop designing roads just for cars.” 

Added Kennedy, “I think we need to think 
of active transportation in terms of Connecti- 
cut’s overall economic competitiveness and 
were behind. There are many states that are 
much farther ahead than we are on being bike- 
friendly and walk-friendly and that’s where 
the knowledge workers want to go and that’s 
where Millennials want to go, and the longer 
it takes for us to catch up, the longer it’s gong 
to take for us to restore some prosperity to 
Connecticut. So we need to consider this as an 
economic competitiveness factor.” a 
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Hospital CEOs grapple 
with ‘broken system,’ 
funding worries 


By Matt Pilon 


mpilon@HartfordBusiness.com 


f you have concerns about 
the U.S. healthcare system, 

it may or may not comfort 
you to know that Connecticut 
hospital CEOs also have plenty 
of worries. 

From the gradual shift away 
from fee-for-service, to mis- 
aligned economic incentives 
and worries over budget cuts 
and government reimburse- 
ment, three executives recently 
aired their concerns during a 
candid panel discussion held 
at the Connecticut Association 
for Healthcare at Home’s annual 
conference. 

Elliot Joseph, CEO of the five- 
hospital Hartford Healthcare sys- 
tem, said the healthcare industry 
is broken, though its workers 
perform miracles every day. He 
said there’s no real link between 
the cost and quality of care, 
although Obamacare’s push for 
population-based care delivery 
is disrupting that broken system. 

“Thirty percent of what 
we do is unnecessary, and we 
haven't fixed it,” Joseph said. “So 
now it’s being fixed for us.” 

Though hospital CEOs don’t 
often publicly trumpet it, it’s 
well-documented that there’s fat in the fee- 
for-service healthcare system, in which pro- 
viders are often paid per test or procedure, 
rather than for their performance in improv- 
ing health outcomes. Doctors are also incen- 
tivized by a desire to avoid expensive mal- 
practice lawsuits, which can cause them to 
perform too many tests rather than too few. 

Those misaligned incentives are a major 
hurdle to change, said Vincent Capece JT., 
CEO of Middlesex Hospital in Middletown. 
Capece said he walks into work each day and 
asks how many patients are in his hospital. 

“And if there are a lot of patients in the 
hospital, we’re happy. And if there are not 
a lot of patients in the hospital, were not 
happy,” Capece said. “And that’s kind of crazy, 
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Elliot Joseph, CEO, 
Hartford Healthcare 
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Vincent Capece Jr., CEO, 
Middlesex Hospital 






Kurt Barwis, CEO, 
Bristol Hospital 


because if we're really in the 
health business, we really truly 
want there to be no patients in 
the hospital. Yet we’re not incen- 
tivized to do that.” 

That’s slowly changing, par- 
ticularly in Medicare, which 
expects 50 percent of its pay- 
ments by the end of 2018 to go to 
accountable-care organizations 
and other alternative models. 

Part of the idea of ACOs 
is that providers will take on 
financial risk for how well they 
improve the health of their 
respective patient populations. 

Capece said he is in no 
rush to get there because he 
doesn’t think hospitals are well 
equipped to take on that risk. 

“The insurance compa- 
nies would love to give us risk 
tomorrow, as much risk as 
we're willing to take,” he said. 
“Whenever someone wants 
to give you something really 
badly, you should think twice 
about taking it.” 

The panel was moderated 
by Jennifer Jackson, CEO of 
the Connecticut Hospital Asso- 
ciation, which just 24 hours ear- 
lier had launched an aggressive 
advertising campaign criticizing 
Gov. Dannel P. Malloy for mid- 
year funding cuts to hospitals. 

Relations are tense between hospitals and 
the Malloy administration, which has respond- 
ed to hospital gripes over the past several 
months by criticizing executive pay and bud- 
get surpluses, particularly at larger hospitals. 
The friction loomed over the panel discussion. 

Panelist Kurt Barwis, CEO of Bristol 
Hospital, said he agreed with Joseph that 
hospitals perform unnecessary procedures 
and tests, but he worried it might be used as 
cannon fodder in the ongoing war of words 
with state government. 

“I worry about things Elliot is saying, 
that 30 percent of things we do are not nec- 
essary, because I’m worried someone from 
[the Office of Policy and Management] is sit- 
ting in the crowd,” Barwis said. a 
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PDS Engineering & Construction served as Design- 
Builder for the construction of a new milk and ice 
cream processing plant for Guida’s Dairy, one of 

the largest independent dairies in New England. 

In order to maintain an active loading dock during 
construction, sheet piling was used as a temporary 
support while the 16’ concrete retaining wall was 
built. The second floor was designed to maintain 600 
pounds per square foot. 


PDS has been meeting 
the needs of the 
construction industry 
since 1965. Our 
dedicated team of 
design and construction 
professionals welcomes 
the challenge of serving 


its past and future 
PDS ENGINEERING & 
CONSTRUCTION, INC. 


107 Old Windsor Road, Bloomfield, CT 06002 
(860) 242-8586 | Fax (860) 242-8587 
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DESIGN/BUILD SOLUTIONS... .ONE SOURGE 


Only one company can build, power, protect, and maintain the critical 
systems in virtually every type of facility. We are trusted to manage 
projects from concept to completion. 
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Pre-Construction Services 
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BY THE NUMBERS 


$8.9B 


The portion of Connecticut’s 
$25.7 billion unfunded pension 
liability that has been created by 
lower-than-assumed investment 
returns since 2000, according to 
a new report. 


98 minutes 


The average wait time at the 
Department of Motor Vehicles in 
the final week of September, up 
from 37 minutes a year prior, 
according to the Hartford 
Courant. 


S648M 


The potential size of 
Connecticut’s 2016-2017 budget 
gap, according to an analysis by 
the Connecticut Mirror. 


$41.3M 


The average listing price for a 
four-bedroom, three-bathroom 
home in Greenwich, which is 

almost 10 times higher than a 
comparable home in Hartford, 
according to Coldwell Banker. 
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TOP STORY 


Facing a future of escalating pension costs that 
could imperil the state budget, Office of Policy and 
Management Secretary Benjamin Barnes recom- 
mended last week that the state make significant 
changes to its retirement system for state workers 
and teachers. 

The changes would lengthen the amount of years 
it would take the state to fully fund its pension system, 
which currently has a $26 billion unfunded liability. 
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Benjamin Barnes, 
Secretary, Office of Policy 
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Colt Defense is looking to emerge from bankruptcy. 


MANUFACTURING 
Colt reorganization could be voted on this week 


West Hartford-based Colt Defense could see its bankruptcy reorganization 
plan voted on by creditors as early as this week. The financially troubled gun- 
maker received approval last week of its reorganization disclosure plan in fed- 
eral bankruptcy court. 

The plan, according to a statement from Colt, reflects a consensus reached 
among its key stakeholders, including a consortium of secured lenders, Morgan 
Stanley, a committee of unsecured creditors, Sciens Capital Management and 
Colt’s West Hartford landlord. 

In June, Colt received a $20 million credit line that allowed the gun manu- 
facturer to continue operations during its Chapter 11 restructuring. Colt filed for 
Chapter 11 in June after an alternate plan to convince shareholders to exchange 
their existing bonds for longer-term bonds with higher interest rates failed. 


Kaman makes two acquisitions 


Bloomfield’s Kaman Corp. announced two acquisitions last week. First it signed 
a definitive agreement to acquire substantially all the assets of Calkins Fluid Pow- 
er Inc., a Washington-based distributor of fluid power components and systems. 

It also agreed to purchase GRW, a German manufacturer of precision, mina- 
ture ball bearings. 

Terms of both deals weren’t disclosed. GRW makes bearings that produce 
low noise and can withstand extreme temperatures and caustic environments. 
The company has production facilities in Germany and Czech Republic. 

Calkins, a 95-year-old firm, is a distributor of mobile and industrial hydrau- 
lics, filtration and pneumatics products. The firm also designs and integrates 
hydraulic power units and systems. 


Pratt engines pass first flight 
test for new regional jets 


Pratt & Whitney’s PurePower engines have successfully powered the Mit- 
subishi Regional Jet in its first flight in Nagoya, Japan. Mitsubishi was the first 
airframer to select the PurePower Geared Turbofan engine. 

The PurePower engine has more than 23,000 hours of testing, including 
40,000 cycles. Pratt & Whitney now has three PurePower engines powering the 
next-generation of aircraft. 

The PurePower Geared Turbofan engine family has about 7,000 orders, in- 
cluding options, with more than 70 customers from more than 30 countries. 

In January, Pratt & Whitney inked a risk and revenue-sharing agreement for its 
PurePower Geared Turbofan engines with Japanese heavy equipment maker Kawa- 
saki Heavy Industries. Under the deal, which aerospace contractors use to spread 
out their financial risk, Kawasaki will provide hardware modules for the engines. 


LAW 
Bill Crowe, crew joining Rogin Nassau 


Veteran Hartford real estate lawyer William R. “Bill” Crowe, along with several 


OPM: Split pension system, reduce investment expectations 


Pushing that deadline past 2032 could reduce annual impacts to the state budget. 

Barnes based his recommendations on a commissioned report from Bos- 
ton College’s Center for Retirement Research, which suggested splitting the 
state-employee fund into two funds, making one a closed, “pay-as-you-go” 
plan for more expensive long-time retirees, and the other an open plan for 
active employees, funded on an actuarial basis. 

Barnes also wants to lower investment-return expectations in the em- 
ployee and teacher plans, which will require greater annual contributions in 
the near term, but help avoid a spike in annual contributions around 2032. 


more attorneys and staff, are breaking from their downtown law firm due to 
“philosophical differences” and will join venerable Connecticut law firm Rogin 
Nassau LLC, effective New Year’s Day. 

Crowe, a named partner in Mayo Crowe LLC, confirmed last week that he 
and five other real estate attorneys and two paralegals are preparing to relocate 
their offices and practices from the 15th floor of CityPlace Il over to the 22nd 
floor of CityPlace |, where Rogin Nassau is housed. 

Crowe declined to comment on reasons for the split. 

Meantime, the remaining partners/principals have rechristened their firm as 
Hoopes Morganthaler Rausch & Scaramozza LLC. 

Partner David Hoopes said the firm’s commitments to its clients remain in 
place and unchanged. Hoopes said “philosophical differences between the part- 
ners and former partners” is the reason for the split, and that he and Crowe are 
still friends. 


ENERGY & UTILITIES 


DEEP wants to redevelop Hartford 
waste-to-energy facility 


The state Department of Energy and Environmental Protection has issued a re- 
quest for proposals to redevelop the waste-to-energy facility in Hartford as well as 
other facilities that have been operated by the Materials Innovation and Recycling 
Authority — formerly known as the Connecticut Resource Recovery Authority. 

The legislature passed a bill last year that aims to reduce Connecticut’s long- 
term reliance on burning trash. Part of that bill calls for the Hartford plant to be 
run by a private operator. 

Through the RFP, the state hopes to develop a new system, including new 
technologies that will assist the state in reaching its goal to divert 60 percent 
of materials currently burned or sent to landfills. Responses for the RFP are due 
by March 1. 


HEALTH CARE 
Hartford Healthcare to sell clinical-lab service 


New Jersey’s Quest Diagnostics said it will acquire a clinical-testing lab ser- 
vice owned by a Hartford Healthcare subsidiary. 

Quest Diagnostics will acquire the outreach laboratory service business of 
Clinical Laboratory Partners, the two sides announced last week. Terms of the 
deal weren’t disclosed. 

Clinical Laboratory Partners is a wholly-owned subsidiary of Hartford Health- 
care (HHC), which owns five Connecticut hospitals, including Hartford Hospital 
and the Hospital of Central Connecticut. 

CLP provides clinical-lab testing to physicians in Connecticut, acting as the 
outreach laboratory services provider for HHC. Under the agreement, CLP will 
transition laboratory testing now provided by its lab in Newington, to Quest’s 
rapid-response clinical laboratories in Stratford, Torrington and Wallingford, and 
full-service clinical laboratory in Marlborough, Mass. 


EDUCATION 


New CT education standards focus on 
technical skills 


The state Department of Education has issued new, more rigorous and real- 
world science standards, called the Next Generation Science Standards. They 
aim to prepare students for future employment and set Connecticut up for long- 
term growth in high-tech STEM-based industries. 

A major component of the renewed focus on science, technology, engineer- 
ing and math (STEM) education is an emphasis on career and technology edu- 
cation, which prepare students to be college and career ready by providing core 
academic skills, employability skills and technical, job-specific skills. 

The standards were developed by 26 states based on recommendations by 
the National Academy of Science. Their goal is to get more students interested 
in science and engineering by emphasizing their connections to understanding 
our world and to solving human challenges. 
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777 Main St., Hartford. 


HOSPITALITY & TOURISM 
Food market set next to 777 Main apts. 


A boutique food market in the shadow of downtown Hartford’s 
777 Main St. high-rise apartments will open early next year, say 
both the landlord and the store’s owner. 

The Greenway Market will occupy 2,200 square feet at 71 Asy- 
lum St., in vacant retail space on the ground floor of the parking 
garage adjacent to the former Bank of America tower now home 
to 290 luxury apartments, according to 777 Main’s owner-devel- 
oper Bruce Becker and the planned store’s owner Ankit Harpaldas. 

The permanent presence of a downtown food market or su- 
permarket is seen by apartment landlords, tenants and others as 
a way to make downtown living more convenient and attractive. 

Tentatively set to open within the next 90 days, Harpaldas said 
his seven-days-a-week market will employ three to five and carry 
a limited assortment of comestibles, including eggs, milk, bread, 
and fresh meat, seafood and produce. It also will feature a deli 
counter, providing “healthier food options,” Harpaldas said. 

This is Harpaldas’ latest downtown retail venture. Six months ago, 
he said he opened the Capital Spirits package store at 73 Pratt St. 


> 
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REAL ESTATE 


What are CT’s most affordable, 
expensive housing markets? 


If you want a good deal to buy a home in Connecticut the Capi- 
tal City is the place to house hunt, according to a report by Cold- 
well Banker Real Estate, which ranked the affordability of 78 real 
estate markets in the state. 

The Coldwell Banker Home Listing Report named Hartford the 
most affordable market in Connecticut, with an average listing 
price of $129,736, while Greenwich ranked as the most expensive 
market in the state, with an average listing price of $1.3 million. 

The report analyzes more than 81,000 four-bedroom, two- 
bathroom home listings across 2,700 markets to better address 
how much a home in one market would cost if the same home 
were located elsewhere in the country. 

Waterbury ($132,233), New Britain ($178,350), East Hartford 
($182,738), and Bridgeport ($198,972) rounded out the top five 
most affordable housing markets in Connecticut. 

Westport ($1,056,316), Wilton ($789,112), Weston ($770,917), 
and Fairfield ($713,425) rounded out the top five most expensive 
Connecticut markets. 

Nationwide, Newport Beach, Calif., is the priciest place to live 
with the average list price for a four-bedroom, two-bathroom 
home at $2,291,764. 


CT’s foreclosure inventory declines 


The percentage of mortgaged Connecticut homes in foreclo- 
sure was stagnant in September, but down slightly from a year 
prior, according to CoreLogic. 

The foreclosure inventory stood at 1.9 percent in September, 
which was the same rate in August. In September 2014 foreclo- 
sure inventory was 2.6 percent. Nationally, the foreclosure inven- 
tory rate is 1.2 percent. 

There were 5,621 foreclosures completed over the past year 
in Connecticut and the state’s serious delinquency rate was 4.6 
percent at the end of September, CoreLogic said. 


WHAT’S AHEAD: 


@ 11/23 Focus: Advertising, 
Media, Marketing 


w The List Largest Advertising/PR firms 
Nonprofit Profile: Wadsworth Antheneum 


CALENDAR 
THURSDAY, NOV. 19 
Building a Culturally Competent Workplace 


As the workforce of the 21st century becomes 
more diverse, businesses and organizations 
of all kinds need to be able to handle rapidly 
evolving demographics to ensure a workplace 
that is welcoming, cohesive and productive. 


Central Connecticut State University is 
launching a program to help called “The 
Culturally Competent Workplace” conference 
on Nov. 19, at 8:30 a.m., at CCSU’s downtown 
campus in New Britain. 





Featured speakers include: Robin P. McHaelen, from True Colors Inc.; 
Joelle A. Murchison, from The Travelers Cos.; Rosa Rodriguez and 
Nicholas D’Agostino, from the CCSU Office of Diversity and Equity; Jane 
Fried, CCSU professor of counseling education and family therapy; and 
Jason Sikorski, CCSU associate professor of psychological science. 


The conference is geared toward business owners and managers, HR and 
diversity professionals, and anyone interested in developing an inclusive, 
diverse and more productive workplace. 


Cost to attend is $245. For more information go to: www.ccsu.edu/coned or 
Call 860.832.2277. 


CBIA Health Connections 
allows me to offer my 


employees a valuable 
benefits package while 
helping to control our 
medical benefits budget. 
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Quality Construction + 
Butler Manufacturing = 


Repeat Customers 


317-321 Federal Road, Brookfield, CT | 2005 | 31,000 sa ft 


270-290 Federal Road, Brookfield, CT - 
2002 | 33,000 sa ft 


227-235 Federal Road, Brookfield, CT 
2014 | 25,000 sq ft 


Contact us at 1-855-BUILD-86 or visit us on the web. 


ENGINEERS e DESIGNERS ¢ CONTRACTORS 
www.borghesibuilding.com 


©2011 BlueScope Buildings North America, Inc. All rights reserved. Butler Manufacturing™ is a division of 
BlueScope Buildings North America, Inc. 


2155 East Main Street ¢ Torrington, Connecticut 06790 
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E.A. Quinn is the premier 
commercial landscaper in 
Connecticut, providing timely 
and professional service. 

We offer year-round, turn-key 
landscape services that ensure 
a business's first visual 
impression is a positive one. 
E.A. Quinn will take care of 
your facility’s exterior so you 
don’t have to. 
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Kurt Mayr’s woodworking hobby led him to build playhouses for his 
two daughters at their Glastonbury and Vermont homes. 


Kurt A. Mayr 


Managing partner, Connecticut 
office of Bracewell & Giuliani LLP 






Highest education: Law degree, 
Villanova University 


Executive insights: 


“Be true to who you are. ... 
And be positive.” 


“You need to be in front of 
people and remain relevant. 
Because once you think 
you've made it and [sit] back 
on your laurels, that’s when 
somebody else is going to 

snap your client away.” 


he 


Crafty Mayr helps 
bondholders rebuild value 


By John Stearns 


jstearns@HartfordBusiness.com 


He was 10, sitting with his brother 
and sister in the family car that his 
father had pulled over on a New Hampshire 
highway after a mechanical problem on 
their way skiing. His father, also Kurt, got 
out to see what was wrong. An 18-wheeler, 
whose driver had dozed off, struck and 
killed him, narrowly missing the car. 

“Tm literally here by a matter of inches,” 
said Mayr, 43. 

He remembers seeing lawyers after the 
accident and felt they were helping the family. 

“It just registered at the time, ‘Well, 
maybe I'll do something to help out other 
people, maybe I'll be a lawyer some day, ” 
he said. “I just never got off that course.” 

Mayr last month was named managing 
partner of Bracewell & Giuliani LLP’s Con- 
necticut office, which he joined in 2006. 

Mayr is a financial restructuring attor- 
ney in the Houston-based firm’s financial 
restructuring group and typically repre- 
sents creditors. 

The Burlington, Vt., native graduated 
first in his class at Villanova University 
School of Law. He intended to return to Bur- 
lington to practice, but professors advised 
otherwise, urging him to go to a New York 
firm and later to Vermont, not vice versa. 

He listened and worked six years as an 
associate in the New York office of Cleary 
Gottlieb Steen & Hamilton LLP after serv- 
ing a year as law clerk to Judge Walter K. 
Stapleton in the U.S. Court of Appeals for 
the Third Circuit in Wilmington, Del. 

Mayr represents clients in domes- 
tic and international restructuring and 
insolvency cases, largely representing 
bondholders in out-of-court workouts and 
Chapter 11 proceedings. 

“I refer to my work more as restructur- 
ing than bankruptcy because literally half of 
what I do gets done completely out of court,” 
Mayr said. “Bankruptcy is sort of asubsidiary 
way of getting to a financial restructuring 
and sometimes you need it, sometimes you 
can't avoid it, but about half the time we're 
able to find a financing solution that gets done 


A horrific tragedy led Kurt Mayr into law. 


through an exchange offer or some sort of 
asset sale outside of court.” 

It’s interesting work, he said. Case in 
point: He represented bondholders for 
tribal casino operators Foxwoods and 
Mohegan Sun, when Foxwoods was in 
default and not paying creditors and 
Mohegan Sun was seeking debt refinanc- 
ing to avoid default. Mohegan avoided 
default and Mayr represented all bond- 
holders in an exchange offer refinancing 
the debt. The Foxwoods deal, in which he 
represented one tranche of bonds, also 
was resolved through an exchange offer. 

Creditors holding government debt in 
financially troubled Puerto Rico just hired 
the firm and Mayr specifically. He has a tie 
to the island — his wife, Abigail, is of Puer- 
to Rican descent. She grew up in New York, 
but her parents own ahome in Puerto Rico, 
where the Mayr family vacations, “so I want 
to see the island recover,” he said. 

Abigail also is alawyer, but not practic- 
ing while she raises the couple’s daugh- 
ters, Isabella, 9, and Alexandra, 3. 

“One of my favorite moments with my 
9-year-old was when we played Monopoly 
for the first time,” Mayr said, responding 
to acomment about the complexity of his 
work. “She mortgaged and mortgaged and 
mortgaged and she got to the point where 
she didn’t have any money anymore. ... I 
said, ‘Now you get to see what I do for a liv- 
ing. You borrowed too much, now let’s talk 
about this, you want to sell that house, that 
property, that’s a distressed asset sale.’ 
The look on her face was precious because 
it clicked. She was like, ‘OK, people run out 
of money, then they call Daddy. ” 

Mayr’s daughters benefit from his wood- 
working hobby. He built a playhouse at their 
second home in Brattleboro, Vt., and at their 
home in Glastonbury. The one here is 10-by- 
12 feet and tall enough for Mayr, who's 6-4, 
to stand in — an important design compo- 
nent when he’s asked to come inside to play. 

Mayr also crafts furniture, boxes and 
picture frames in shops at each home. 

“It’s my mental-health moment, when 
I can just sort of make things with my 
hands and make sense of all that hap- 
pened during the week,” he said. a 
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PLUS $500 WEEKDAY PRIZES 
AT GAM & 11PM! 
ENTER: 


BF /NBC CONNECTICUT 


NO PURCHASE NECESSARY. VOID WHERE PROHIBITED. OPEN ONLY TO PERMANENT, LEGAL U.S. RESIDENTS WHO ARE PHYSICALLY RESIDING IN THE WVIT 
GEOGRAPHIC VIEWING AREA WHO ARE 18 YEARS OF AGE OR OLDER. BEGINS OCTOBER 29, 2015 AT 5:00 A.M. ET AND ENDS NOVEMBER 25, 2015 AT 4:00 P.M. ET. 
LIMIT ONE (1) ENTRY PER PERSON/ENTRY PERIOD. TO ENTER, AND FOR FULL OFFICIAL RULES AND PRIZE DETAILS, GO TO WWW.NBCCONNECTICUT.COM. 
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Aetna workers (shown above) do. 


State officials say lack of awareness and stress are two factors keeping people from riding public transportation like some downtown Hartford 


CTrides sells public transportation 
as a Stress buster 


By Keith Griffin 
kgriffin@HartfordBusiness.com 
sk state Department of Transportation Commis- 
A sioner James P. Redeker the biggest challenge of 
moving more people into public transportation 
and he'll say lack of awareness and stress. The DOT is 
working on both to pump up ridership of the new bus- 
way and other public transit options. 

“People are often unaware that other options exist. 
There is also the stress of trying something new that you 
haven't done before. Where do I get dropped off? How 
do I pay the fare? What if Iam late? It can seem easier to 
just keep doing what you've always done,” Redeker said. 

It’s a challenge largely left up to CTrides, a contractor 
that has been working on the state’s behalf to take more 
cars off the road. It’s paid $3.7 million annually for outreach, 
advertising and maintaining a call center to advise poten- 
tial riders. A large portion ofits funding comes from federal 
dollars to improve air quality and reduce congestion. 

CTrides tackled the issue of stress directly in three 
business forums held across the state recently. They 
featured presentations by Millie Grenough, a clinical 
instructor in psychiatry at the Yale School of Medicine 
who offered insight on reducing commute stress. 

“In this day and age, if you’re dependent on highways 
you gauge your life on how to manage them,” Grenough 
said in an interview before the workshops. “Driving 
alone uses bandwidth you could use on something else.” 

What Grenough preaches are the benefits of commut- 
ing as a Stress-reduction tool. She cites a statistic that 
claims American corporations lose $300 billion annu- 
ally in productivity because of factors related to stress, 
including absenteeism, poor morale and turnover. 

“That’s one of the statistics that I give to people in 
business who think talking about stress management 
is touchy feely,” Greenough said. 

What using public transit does, she explained, is 
reduce stress, which in turn leads to better professional 
and personal situations. “It works both ways,” she said. 
“When they leave work, they can de-stress on the way 
home, so they’re in better shape.” 

Of course, Greenrough recognizes that not everyone 
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is going to immediately hop on abus to reduce stress. She 
has a practical suggestion for making even a lone-drive 
commute more refreshing: change the channel. That 
means mixing up what you listen to during your commute. 
Grenough had one client who found himself incensed by 
talk radio. She switched him to music and his driving abil- 
ity improved (after being involved in numerous accidents). 

Eventually her client just switched off the radio entirely. 
“He discovered he liked the quiet,” Grenough said. 


Financial perks help 

One method CTrides is using to attract ridership 
is simple pocketbook appeal. It runs a program called 
“Ride, Match & Reward.” It offers registered riders 
rewards such as free zoo admission for a family of four, 
discounts on dining and sporting event admissions. 

Since its inception in 2005, CTrides’ 34,906 mem- 
bers have redeemed rewards worth almost $1 million 
through Oct. 2015. CTrides estimates there have been 
2.8 million shared rides in that decade and 2.3 million 
transit trips. All of the alternative modes of getting to 
work (including telecommuting) add up to 139.3 million 
miles not driven in that time period. 

There's also another little-known service CTrides offers 
that might make people more willing to commute using pub- 
lic transit. Jody Santoro, CTrides communications manager, 
said monthly bus and train pass holders can get free taxi 
rides home once a quarter if an emergency or other disrup- 
tion arises that makes it impossible to take public transit. 

To address the commissioner’s view that lack of 
awareness is also an issue, CTrides offers a complimen- 
tary 10-trip trial pass for interested consumers. “Another 
barrier has been trying something you're not used to,” 
said Santoro. “That’s why we try to sweeten the deal.” 

Santoro, who telecommutes to work twice a week, 
said there has also been growing interest in telecommut- 
ing. According to CTrides statistics, among the 34,906 
people enrolled in its online program, there have been 
237,740 telecommutes logged. CTrides will help compa- 
nies establish guidelines for telecommuting. Santoro 
said one of the benefits of establishing a telecommuting 
plan in the workplace is it provides business continuity 
when an establishment is closed by bad weather. a} 


Q&A 


CT faces daunting 
transportation issues 


Q&A talks about the costs of Connecticut’s decaying transportation 
infrastructure and opportunities to fix it with Carrie Rocha, Con- 
necticut office leader and associate vice president of HNTB Corp., 
an infrastructure engineering firm. 


There has been a lot of 

talk about the decay- 
ming’ transportation 
infrastructure in the U.S. How 
bad of a situation is 
it? What would it 
cost to make us 100 
percent in CT? 

A: America’s infra- 
structure is decaying, 
suffering from age and 
overuse. Dwindling 
federal funding, lower 
purchasing power 
from a gasoline tax 
that hasn’t been raised 
since 1993, and more 
fuel-efficient cars have 








the necessary levels. Fuel taxes 
don’t generate enough revenue. 
Are tolls the answer? 

A: Tolls are a viable option 
other states are using 
effectively to help 
pay for their trans- 
portation programs. 
Modern tolling tech- 
nologies reduce 
congestion, enhance 
safety and make pay- 
ing the toll easy. 

According to the 
International Bridge, 
Tunnel and Turn- 
pike Association, toll 
roads are a proven 


resulted in a nearly Connecticut source of alternative 
insolvent Highway office leader and funding, currently 
Trust Fund unable to associate vice used by 35 states and 
keep up with transpor- president of territories in the U.S. 
tation demands. HNTB Corp. Tolls routinely help 

The Federal High- fund large transporta- 


way Administration 

reports 35 percent of 
Connecticut’s 4,218 bridges are 
either ‘structurally deficient’ (378 
bridges) or ‘functionally obsolete’ 
(1,079 bridges). 

According to the American 
Society of Civil Engineer's 2013 
infrastructure report card, 41 per- 
cent of Connecticut’s major public 
roads are in poor condition. 

The Texas Transportation 
Institute’s 2014 Urban Mobility 
Scorecard calculates drivers in 
the Hartford area lose 45 hours 
per year due to congestion at an 
average annual cost of $1,038. 

Gov. Malloy’s transportation 
proposal involves a five-year ramp- 
up and $10 billion investment. His 
long term 30-year vision calls for 
$100 billion, which is needed to 
address all critical infrastructure 
preservation and modernization 
needs for roads, bridges and rail. 


Q: What’s it going to take 
to get transportation work 
paid for? 

A: Congress has the opportu- 
nity to pass long-term, sustain- 
able funding, which allows states 
to properly plan and implement 
comprehensive infrastructure 
programs. Through the Governor's 
Transportation Finance Panel, 
Connecticut is reviewing options 
for alternative revenue sources. 
We need dedicated, reliable rev- 
enue streams to meet the needs of 
transportation and avoid delays in 
executing these vital programs. 


Q: Towns can’t afford road 
improvements and neither can 
states like Connecticut. Plus, 
the federal government doesn’t 
seem to want to support it at 


tion projects and can 
be long-term revenue 
engines. Dedicated revenue gener- 
ated by tolls in Connecticut could 
deliver net revenue of as much as 
$2.5 billion per year in 2014 dollars. 


Q: Tolls, along with gas taxes, 
are user fees. Is that what makes 
them more amenable to people? 
Do they not seem to mind pay-as- 
you-go levies as much? 

A: Tolls can be compared to 
utilities and health care. You pay 
for what you use. 

A 2014 HNTB Corporation 
America THINKS national survey 
on tolling found 79 percent of Amer- 
icans would support atoll on anon- 
tolled road if it resulted in a safer, 
congestion-free and more reliable 
trip. Sixty-one percent would back 
tolls as part of atransportation pro- 
gram’s funding if there are insuffi- 
cient funds from other sources. 


Q: How do price-managed 
lanes work? Can they work 
within existing highways? 

A: Priced-managed lanes, also 
called express lanes, are tolled 
lanes operating in the middle of 
non-tolled highways. Toll rates vary 
to ensure a reliable travel speed is 
maintained and the lanes function 
without congestion. 

Benefits of priced-managed 
lanes include the ability to gener- 
ate revenues for reinvestment into 
transportation infrastructure, 
reduced congestion and encour- 
aging the adoption of multi-modal 
transportation options. 

Using priced-managed lanes 
to control transportation demand 
and maximizing the lanes we 
have is part of the solution to our 
congestion challenges. a 
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THE LIST 
Top destination airports out of Bradley International Airport 


(Ranked by number of U.S. passengers from Aug. 2014 to July 2015) 


No. passengers No. passengers No. passengers 


2014 - 2015 2013 - 2014 2012 - 2013 
Rank Destination airport (code) City, State (000) (000) (000) 
A Hartsfield-Jackson Atlanta International (ATL) Atlanta, GA 368 348 266 
2 Baltimore/Washington International Thurgood Marshall (BWI) Baltimore, MD 259 252 250 
3 Charlotte Douglas International (CLT) Charlotte, NC 245 241 229 
4, Orlando International (MCO) Orlando, FL 237 231 220 
5 Chicago O'Hare International (ORD) Chicago, IL 211 203 194 
6 Ronald Reagan Washington National Airport (DCA) Arlington, VA 176 111 N/A 
wT Detroit Metro Wayne County (DTW) Detroit, MI 158 135 134 
8 Fort Lauderdale-Hollywood International (FLL) Fort Lauderdale, FL 128 127 125 
9 Tampa International (TPA) Tampa, FL 124 118 69 
1 O Philadelphia International (PHL) Philadelphia, PA 118 124 127 


Source: Bureau of Transportation Statistics Research and Innovative Technology Administration (RITA) via T-100 Domestic Market (US Carriers). Notes: U.S. destinations only, for yearly periods between August and July. N/A = not available. 


—Compiled by Heide Martin. 


Bradley International Airport carrier market share 


(Ranked by passenger market share from Aug. 2014 to July 2015) 


No. passengers No. passengers No. passengers 
% passenger 2014 - 2015 2013 - 2014 2012 - 2013 

Rank Air carrier share (000) (000) (000) Headquarters 

A Southwest Airlines Co. 28.07% 1,624 1,502 1,438 Dallas, TX 

2 Delta Air Lines 18.48% 1,069 889 798 Atlanta, GA 

3 JetBlue Airways Corp. 13.74% 795 671 528 Long Island City, NY 
4 Republic Airways 8.24% 477 N/A N/A Indianapolis, IN 
BUS. Airways (1) 7.31% 423 517 530 Tempe, AZ 


Source: Bureau of Transportation Statistics Research and Innovative Technology Administration (RITA) and individual air carriers. 
Notes: Based on enplaned popes yas both arriving and departing vag yearly period between August and July. 

Other airlines collectively owned a 24.16% passenger share, with 1.4 million passengers. 

N/A = not available. 

(1) No longer in business; merged with American Airlines Inc. and ceased operation on Oct. 17, 2015. 

—Compiled by Heide Martin. 


> Did we miss you? 


We want to publish the most complete and accurate lists possible. To correct an error or submit information, 
To view the full list, please visit HartfordBusiness.com contact Stephanie Meagher, research director, at (508) 755-8004, ext. 263 or smeagher@nebusinessmedia.com. 
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DEAL AW Niet 


Mouta Is on a mission to fill his 360 Main apartments 


H artford developer Carlos Mouta 





admits to relishing a challenge. 

The lifelong city resident and 
businessman had hands full five years ago, 
when he undertook the $5 million renova- 
tion and expansion of the tired, 1960s-era 
shopping plaza at Park and Laurel streets 
that was once home to a Bradlees depart- 
ment store, Stop & Shop supermarket and 
a handful of other unmemorable tenants. 

“People thought I was crazy,’ Mouta said 
of the public’s response to his reclamation 
investment. 

His transformed Pope Commons brims 
today with a Family Dollar store, auto-parts 
retailer, wine shop, nail salon and others. 
The city followed up by repaving and beau- 
tifying the worn-out stretch of Park Street 
that fronted Pope Commons. 

Now, Mouta, owner of other Parkville 
apartments, is applying his same determina- 
tion and vision to reposition a 1970s-era apart- 
ment building he bought in 2002 on down- 
town’s southern fringe, to ride coattails of 
mounting demand for center-city apartments. 





ed 
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Hartford developer Carlos Mouta shows off one of his renovated units at 360 Main St. 


Most of the more than 1,000 or so apart- 
ments converted, or in the midst of being 
so, from former office space are within the 
formal boundaries of the city’s central busi- 
ness district. 

Mouta’s 360 Main Street Apartments are 
well within walking distance of downtown 
employers, restaurants, night-life and other 
private and public amenities. But in relative 
terms, many of the converted apartments are 
located much closer than 360 Mains. 






To overcome that 
gap, Mouta is creat- 
ing at least a dozen 
units whose floor 
space is one-half to 
two-thirds that of 360 
Main’s 700-square- 
foot to 900-square- 
foot units. These 
“micro-apartments,” 
Mouta says, address 
a growing need for 
smaller, more afford- 
able shelter. 

Rebuffing as too 
costly the injection 
of state financial 
assistance to redo 
360 Main’s 108 units, 
Mouta has been his 
own contractor for 
the nine-story build- 
ing’s renovation. 
When finished, it will 
have 115 living units, of which 13 will be micro- 
apartments, he said. 

The five, 435-square-foot, one-bedroom 
micro-apartments completed to date have been 
rented for $1,025 amonth to takers who include 
a Travelers worker and other blue-collar ten- 
ants earnings about $40,000 a year, he said. 

Eight more “studio” micro units under 
construction will be even smaller, with 300 
square feet and rent for $750 to $775 per 
month. Rents for most of 360 Main’s larger 




















apartments range from $950 to $1,350. 

But his biggest concern, he admits, is 
that no one knows that his building, too, is 
being updated and modernized with many 
of the same conveniences as 179 Allyn St., 
777 Main St., The Grand on Ann, and The 
Spectra Boutique Apartments. 

His units, too, have stainless steel appli- 
ances, marble countertops, faux wood 
flooring, and extra spacious, handicapped- 
accessible bathrooms. 

To market 360 Main, which he says is 96 
percent occupied, Mouta and the building’s 
leasing-managers have been staging “open 
houses” every Thursday from 4:30 p.m. to 
6:30 p.m. in recent weeks. 

“No one really knows about us,’ he said. 
“We have as good a product or better.” 


Locked Up’s Somers space 

Locked Up Monitored Security Inc. has 
opened a 1,000-square-foot sales-technical 
support office at 27 Quality Ave. in Somers. 

Connecticut Commercial Realty & 
Select Homes represented Locked Up, the 
U.S. unit of Great Britain’s Locked Up Moni- 
tored Security Ltd. 

Century 21 Advantage represented land- 
lord DigiPro Engineering. a 
Deal Watch wants to hear from you. 
E-mail it, along with contact information 
to: gseay@HartfordBusiness.com. 
Gregory Seay is the Hartford Business 
Journal News Editor. 
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Every day, young people are demeaned and harassed 
because of their race, religion, social class, sexual 
orientation or some other aspect of their identity. 


Bullying can devastate children—both 
emotionally and academically. 


The Anti-Defamation League's (ADL) CT Regional Office trains over 20,000 students and educators 
EVERY year here in Connecticut on how to build a safe and inclusive school environment. 


Imagine a World Without Hate® Join Us! 
To learn more, go to Connecticut.adl.org or call (203) 288-6500. 
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Homecare eyes margins 


overtime and minimum wage, as prescribed 
under the federal Fair Labor Standards Act. 
Previously, there had been an exemption for 
those workers for nearly four decades. 

The change is most disruptive to homecare 
agencies that provide live-in, around-the-clock 
care, because their workers are eligible for the 
most overtime pay. In one week, for example, 
an agency-employed caregiver living full-time 
with a client could rack up more than 100 
hours of overtime, which now must be paid at 
time-and-a-half. 

There are upwards of 500 licensed homec- 
are agencies in Connecticut, according to 
state data. It’s unclear exactly how many 
offer live-in services. 

As the new rules take effect, homecare 
agencies’ profits are taking a hit and the 
industry is responding in a variety of ways. 

Some agencies are phasing out live-in 
services, while many are rearranging work- 
er schedules in an attempt to avoid paying 
overtime. That can be a tough fix, said Juli- 
anne Roth, owner of West Hartford-based 
Companions for Living and president of 
the Connecticut Homemaker & Companion 
Association, because many live-in workers 
want to work a lot of hours to make extra 
money. Additionally, swapping out aides 
every few days for dementia clients can lead 
to confusion. 

Scheduling tweaks alone, Roth said, won’t 
be enough to avoid the impact of the higher 
costs so her business and many other agen- 
cies have already raised rates. 

“We had no choice,” said Roth, who said 
profit margins in the homecare industry are 
thin. “So far we're doing OK.” 

Meanwhile, experts predict the new rules 
could lead to industry consolidation over the 
next few years. 

“Ifmargins go down low enough, that could 
drive consolidation,” said Sami Asaad, a Hart- 
ford employment attorney with McCarter & 
English who represents homecare companies. 

Bill Simione, president of Hamden’s Simione 
Healthcare Consultants, agrees. 

“The new rules will eat into the margins 
of these agencies,” Simione said. “I do think 
youll see some consolidation or affiliation 
happening probably within the next two to 
three years. That’s just going to be inevitable 
based on top-line pressures these organiza- 
tions are going to feel.” 

Roth said she understands both sides of 
the debate, which is now all but settled unless 
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sion to extend over- 
time pay to homec- 
are workers. It’s 
a legal battle that 2015 $13.82 
began shortly after 9014 $13.72 
the government pub- 
lished the new rule 2013 $13.44 
two years ago. 
Roth said her live- 2012 $13.27 
in employees deserve 2011 $13.08 
adequate compen- 
sation. Some make 2010 $12.90 
around $50,000 per 
year, she said. 2009 $12.76 
“In no way have 2008 $12.51 
we ever considered 
that the work our 2007 $12.17 
staff does is unim- 
2006 $11.69 


portant or not worth 
compensating,” Roth 
said. “The problem 
is overtime for those 
who provide live-in 
care. It becomes unaffordable to the senior.” 

Like in any industry, homecare prices 
vary, but generally range between $200 and 
$300 per day, according to court filings and 
industry sources. Last week, in response to 
the rule change, the state’s Medicaid pro- 
gram raised the daily rate it pays homec- 
are agencies for live-in care from $182 to 
$225, according to the state Department of 
Social Services. 


New rules spur new biz 
model for Berlin provider 

While homecare agencies are scrambling to 
come up with ways to mitigate the impacts of 
the new rules, a Berlin company has settled on 
anew option for homecare clients. 

For 25 years, Euro-American Connections & 
Homecare has been operating both a traditional 
homecare agency, which directly employs its 
workers, and what’s known as a registry. 

A registry is a referral service that vets 
independent contractors for homecare cli- 
ents. Those contractors remain exempt from 
overtime laws, as long as they are properly 
classified according to labor regulations. 

Regulators’ scrutiny of misclassified 
employees has become an increasing con- 
cern for registries and other businesses 
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that has spurred growth and the need for a new corporate home. 


alike, so last month, Euro-American 
launched anew program that offers a way for 
patients and their families to take advantage 
of a remaining overtime exemption — one 
that no longer applies to third-party compa- 
nies — by employing their live-in caregivers 
directly, according to Tom Falik, Euro-Amer- 
ican chief operating officer and president of 
the Connecticut Association of Homecare 
Registries, which has 10 members. 

While the patient would employ the care- 
giver, Euro-American would handle payroll, 
tax withholding, insurance paperwork and 
other administrative back-office functions 
that most families can’t handle. 

Falik said the service would cost about 
the same as Euro-American’s current agency 
service, which will remain, though round-the- 
clock services will move into the new program. 
Approximately 30 clients are expected to roll 
into the new program soon, he added. 

Overall, Falik said more homecare provid- 
ers might consider a registry model. He said 
several providers have called him to talk about 
joining the registry association, even though 
some agencies have criticized registries for 
having less responsibility for their caregivers. 

Homecare agencies and registries in 
Connecticut haven't always gotten along. 


As head of the registry association, Falik 
has derided several pieces of agency-sup- 
ported legislation over the past few years 
as attempts to make registries less afford- 
able, or even obsolete. In his statements to 
the legislature, he has called the friction 
between the two sides “a turf war.” 

“All of the sudden, some of the people 
going after us are waking up and seeing this 
is the only avenue left for any sort of entity to 
help individuals get live-in care without pay- 
ing overtime,” Falik said. 

Shifting from an agency model to a regis- 
try model is doable, but smaller agencies will 
have a harder time, he said. And agencies 
must be careful. 

If aregistry is found to be supervising the 
workers it refers, labor regulators could deem 
it to be a “joint employer” responsible for pay- 
ing overtime, he said. 

If there is to be M&A activity in the homec- 
are space in the years ahead, Euro-American 
may be one of the companies helping to drive it. 

“Once we get all the kinks out and this 
thing’s going well, we're hoping to expand the 
program,” he said. “We don’t know if it would 
be through acquisition, licensing or franchis- 
ing. But we think it’s a program that could 
definitely have a wider audience.” a 
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Farmers hail efforts to save livelihoods 


may bow to development pressure and sell their 
lands for new houses and business parks. 

Meantime, state farm and dairy owners 
who voluntarily participate in the preservation 
program hail its value in making it cheaper for 
new and existing growers to buy land, while 
providing a liquidity portal for aging farmers 
eager to retire or relay their legacy farms to 
their heirs or anew generation of growers. 

“The goal is to have this land available for 
agricultural production forever, into perpe- 
tuity,” said state Agriculture Commissioner 
Steven K. Reviczky. “We’re not anti-develop- 
ment. There’s no way we can protect all the 
farmland. We're just trying to protect the 
critical mass of good farmland.” 

Connecticut, along with New York and 
Massachusetts, Reviczky said, were among 
the earliest Northeast states to realize they 
were losing large swaths of their “prime and 
unique” farming soils to development of 
housing subdivisions, apartments, commer- 
cial office buildings and industrial parks, 
among other nonagricultural development. 

So, Connecticut lawmakers enacted legis- 
lation in 1978 authorizing the state’s agricul- 
ture agency to apply state bond money each 
year to purchase development rights from 
farmers willing to sell them, up to a maxi- 
mum 130,000 acres. Since then, the state has 
shelled out $136.5 million to purchase devel- 
opment rights to 41,500 acres, according to ag 
agency spokesman Steve Jensen. 

So far this year, Connecticut has paid $5.5 
million for development rights to at least 
eight farms. In 2014, it shelled out $4.2 mil- 
lion, and $2.7 million in 2013, Jensen said. 

The U.S. Department of Agriculture’s Natu- 
ral Resources Conservation Service (NRCS; for- 
merly the Soil Conservation Service) regularly 
partners with Connecticut and other states in 
their farmland-preservation efforts. NRCS 
provides cost-sharing assistance to states that 


IN BRIEF 


Dunn to retire from United Way; 
successor named 

After more than a quarter century of 
service to United Way, president and CEO 
Susan B. Dunn has announced her plans to 
retire in March 2016 from the United Way of 
Central and Northeastern Connecticut. She 
was the first woman 
to lead the organiza- 
tion since its found- 
ing in 1924 and only 
the fifth staff leader 
in its 90-year history. 

Paula Gilberto, 
senior vice president, 
will become presi- 
dent and CEO after 
Dunn’s departure in 
March 2016. Gilberto 


Susan B. Dunn, president 





and CEO, United Way of 


joined United Way in _ Central and Northeastern 
March 1998 as vice — Connecticut 
president, commu 7" 


nity services overseeing the organization’s 
nonprofit resource and volunteer centers. 

In January 2007 she was named senior vice 
president expanding her responsibilities in 
resource development, community engagement 
and development of community initiatives. 

Dunn joined United Way in 1990 as commu- 
nications director. In November 2006, the board 
of directors named her president and CEO after 
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want to acquire farmland development rights, 
said Jeremy Stone, NRCS agricultural lands 
easement manager in Washington D.C. 

The federal government’s own efforts to 
assist with farmland preservation launched 
in 1996, in response to an alarming rapid loss 
of other states’ best arable soils to housing 
and commercial development, Stone said. 

However, the 2014 federal farm bill alloca- 
tion for funding states’ purchases of farmland 
development rights, also known as development 
easements, is about half that contained in the 
2008 farm bill, said Kim Burns, NRCS director 
of easements. From $410 million in 2014, the pur- 
chase allocation is $425 million for 2015; $450 
million for 2016; and $500 million in 2017; and 
$250 million in 2018, according to NRCS data. 

The peak allocation for 2017 reflects, NRCS 
officials say, the long lead times and cyclical- 
ity of easement purchases, anticipating most 
deals that states are negotiating today with 
farmers will close two years from now. 

“The anticipation is that we will have enrolled 
a number of easements and so the focus will be 
on closing those easements ... ,” Stone said. 

Reviczky says Connecticut has partnered 
with NRCS only on its largest farm deals, so any 
federal funding curtailment shouldn't be a near- 
term problem. 


Battling bureaucracy 

Just as Connecticut does, NRCS, too, scru- 
tinizes each farmer’s application to sell their 
development rights to taxpayers, Stone said. If 
they meet state and federal eligibility criteria, 
then state ag overseers launch into the ardu- 
ous, lengthy process of determining the value 
of the development rights for individual farms. 

The state’s appraisers calculate two val- 
ues for eligible farms: One is the pure value 
of the land for farming; the other is the value 
of the acreage for nonagricultural develop- 
ment. It’s that difference between the two 


the sudden death of George Bahamonde. 

Over the course of her United Way career, 
Dunn was responsible for the annual fundrais- 
ing effort, raising 69 percent of the $938 million 
raised since 1924 to benefit the local community. 

During her tenure as president and CEO, 
she saw the highest amount raised in any year 
— $28 million in 2008. 

"IT leave the organization with a sense of 
pride in the way our United Way has changed 
over time to meet the 21st century needs of our 
community and our donors. I am proud that 
our United Way has put a stake in the ground 
around children’s success in school and family 
financial stability while continuing to support 
a Safety net of services,” said Dunn. 


UConn unveils ambitious knee 
regeneration research 

The University of Connecticut announced 
last week the launch of its new grand research 
challenge: regeneration of ahuman knee with- 
in 7 years, and an entire limb within 15 years. 
The major international research undertaking 
is called The HEAL Project: Hartford Engi- 
neering a Limb. 

According to UConn, it is the brainchild of 
UConn Health’s Cato T. Laurencin, a leading 
surgeon-scientist in orthopaedic surgery, engi- 
neering and the new field of regenerative engi- 
neering. His laboratory research successes 


CT’s Farmland Preservation 
Investment 


Since 1978, Connecticut taxpayers 
have spent $136,464,644 to acquire 
development rights to 41,500 acres of 
farmland. The state’s most recent 
annual spend: 


2013 - $2,699,935 for 345 acres 
2014 - $4,162,975 for 817 acres 
2015 - $5,448,301 for 1,008 acres 


2011 was its peak development- 
rights expenditure — $11,922,998 


1986 was its peak purchase of 
development-rights acreage — 2,814 
acres totaling $4,295,963 


SOURCE: CT DEPARTMENT OF AGRICULTURE 


that comprises the value of the development 
rights, which the state typically will agree to 
pay afarmowner to prevent its future sale for 
commercial development. 

A number of factors can complicate or 
slow the appraisal process, including when in 
the growing cycle land surveyors can get onto 
farm sites to verify boundaries. Neighbors 
encroaching on farmlands, or other intru- 
sions or title flaws, too, slow the verification 
process, officials say. 

That’s why, Reviczky says, it can take as 
long as two years or more from the time a 
farmer files an application to sell his rights 
to the time the state closes on the purchase 
and remits payment to the landowner. 

However long it takes, some farmers don’t 
mind the delays. Indeed, they say the true 


include the growth of bone and knee ligaments. 

For the project, Laurencin is teaming with 
other tissue engineering, regenerative medi- 
cine, and bioengineering experts dedicated to 
the mission of advancing the fields and devel- 
oping future therapies for patients living with 
musculoskeletal defects or who have limb 
injury or loss. 

“The launch of 
the HEAL Project 
is a_ transformative 
moment for science 
and medicine,” said 
Laurencin. “This is 
the first international 
effort ever for knee F 
and limb engineer- _ a 
ing. The time is now _ Cato T. Laurencin, 





to pursue this much 
needed super, grand 
challenge to benefit 


The HEAL Project: Hartford 
Engineering a Limb, 
UConn Health 


those patients suffer- 
ing from debilitating knee injuries, osteoarthri- 
tis, or affected by the devastating effects of limb 
injury or loss.” 

The HEAL Project’s launch is supported by 
Laurencin’s recent $4 million Pioneer Award from 
the National Institutes of Health for his research 
in regenerative engineering, as well as his grant 
award from the National Science Foundation for 
Emerging Frontiers in Research and Innovation. 





value of the state’s farm-preservation pro- 
gram is that it exists. 

“It’s a voluntary program. That’s the key to 
its acceptance,” said Henry Talmage, execu- 
tive director of the Connecticut Farm Bureau, 
a Windsor nonprofit devoted to preservation. 
“Not everyone wants to preserve their farm. But 
everybody agrees it’s a good option for farmers.” 

There is, too, a wider benefit to taxpayers, 
some of whom fear suburban sprawl, spur- 
ring the need for more town police and fire 
protection and schools, Talmage said. 

“The public gets the assurance that land 
will stay undeveloped and used as farmland,” 
he said. “That goes into the whole public-value 
proposition of this. Cows don’t go to school.” 


One farmer’s take 

Lebanon farmer Robin Chesmer leased 
his first 80 acres in 1989 before later acquir- 
ing them, largely due to the state’s preserva- 
tion efforts. He has since expanded his Gray- 
wall Farms to more than 900 acres, buying 
farmland made more affordable because the 
development rights were stripped away. 

“We're a product of the Connecticut farm- 
preservation program,” Chesmer said. 

Three times, he says, he has sold develop- 
ment rights to portions of his farm, plowing 
the proceeds he collected from the state into 
purchasing more land on which he raises 
more than 650 milking cows, as well as grow- 
ing feed grasses and silage corn. 

Chesmer says the prospect of aslowdown 
in the state’s pace of farmland easement 
deals is counterbalanced by being able to 
participate and shield his legacy for his heirs. 

“You'd like to see it go a little faster, but all 
in all, it’s worth it,” said Chesmer, who says 
he’s awaiting payment from the state’s latest 
acceptance of his easement application. “We 
feel it’s a valuable tool ... I’m willing to be 
patient to work with it.” a 


Laurencin serves as director of The Institute 
for Regenerative Engineering and the Albert and 
Wilda Van Dusen Distinguished Professor of 
Orthopaedic Surgery at UConn Health. 


Murphy’s ‘Buy American’ 
amendment moves to president 

The U.S. Senate passed the National 
Defense Authorization Act of 2016 last week, 
which included Sen. Chris Murphy’s “Buy 
American” amendment requiring new trans- 
parency when the Department of Defense 
tries to use loopholes to get around purchas- 
ing goods made in America. 

The defense bill now heads to President 
Obama for his signature. 

“By opening up tank-sized loopholes in the 
Buy American Act, the Pentagon is sending 
taxpayer money overseas instead of support- 
ing businesses here in the United States,” said 
Murphy. “I will continue working to ensure that 
the pressure to buy American never lets up.” 

The bill also made significant investments 
in Connecticut’s critical defense manufactur- 
ing industry, Murphy said. It includes over $7 
billion to build the next generation of subma- 
rines made by Electric Boat in Groton, $12.2 bil- 
lion for the Joint Strike Fighters with engines 
built by Pratt & Whitney in Middletown, and 
$2.6 billion for Blackhawk helicopters built by 
Sikorsky in Stratford, Murphy said. a 
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Connecticut's Cloud Hosting Provider 


Quick Deployment 


Designed for high-speed deployment, you can 
build and begin using your cloud in just minutes. 


Scalability 


Scale with demand. Unlike traditional 










All the Features! 
None of the Problems! 


Our reliable, secure cloud hosting solution. 
Includes all the following features to help you 
get online quick and expand as you need to. 


oncloud.com s 


@2% cloud 
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shared hosting where resources are 
limited to a physical server. 


High Availability 


OnCloud is built for both performance 






and redundancy at its core, ensuring 
that your data is secure and performing at 


all times. 
Support 


The OnCloud server control panel allows you to 
control all of your services from one central, 
user-friendly location. 
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MOVERS & SHAKERS 





Andrew A. DePeau Scott N. Si 


Murtha Cullina announces 
new Hartford attorneys 


Murtha Cullina LLP has announced new attor- 
neys in its Hartford office: Bruce L. McDermott, 
Ryan M. Suerth and Proloy K. Das. 

McDermott has joined as a partner in the regula- 
tory department. He will be a member of the energy, 
water and environmental practice groups. 

Suerth has joined as a partner in the litigation de- 
partment. He is an insurance recovery litigation at- 
torney who represents large business policyholders, 
including real estate developers and general contrac- 
tors, in coverage and other insurance-related matters. 

Das has joined as counsel and will chair the 
firm’s appellate practice group. Das has argued 
more than 50 appeals in the Connecticut Appel- 
late and Supreme Courts and has authored nu- 
merous articles on developing trends in the law. 


WSP | Parsons Brinckerhoff 
hires New England traffic 
engineering practice leader 


Vahid Karimi has joined WSP | Parsons 
Brinckerhoff in Glastonbury as a vice president 
and will lead the traffic engineering practice for 
New England, overseeing traffic planning and en- 
gineering design projects. 

Karimi has more than 34 years of experience in 
traffic engineering, signal-system design, opera- 
tion and safety improvement of highways/inter- 
sections, and land development projects. 

Karimi previously was a principal and director of 
traffic and systems engineering for another Con- 
necticut engineering firm. 


Robinson+Cole adds attorneys 
in Hartford office 


Robinson+Cole has added four lawyers to its 
Hartford office: Andrew A. DePeau, Scott N. Sie- 
dor, Jenna L. Veronneau and Rachel V. Kushel. 

DePeau, an associate in litigation, focuses on 
business litigation, including actions involving allega- 
tions of breach of contract and unfair and deceptive 
trade practices and other business torts. 

He previously served as a law clerk to the Hon- 
orable F. Herbert Gruendel of the Connecticut Ap- 
pellate Court. 

Siedor, an associate in trusts and estates, focuses 
on estate and trust planning and probate administra- 
tion. Prior to joining Robinson+Cole Siedor was a leg- 
islative attorney with the legislative commissioners’ 
office of the Connecticut General Assembly. 

Veronneau, an associate in insurance and rein- 
surance, focuses on representing commercial insur- 
ers in complex coverage matters. Veronneau previ- 
Ously served as law clerk to the Honorable Bethany 
J. Alvord of the Connecticut Appellate Court. 

Kushel, counsel in labor, employment, benefits 
and immigration, counsels clients on employment 
law and workplace human resource issues. 
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Oasis Outsourcing names 
professional employer consultant 


Philip Silverstein has joined Oasis Outsourcing, 
a professional employer organization, as a profes- 
sional employer consultant working out of the Rocky 
Hill office. 

Silverstein will primarily be responsible for pro- 
viding consultation on human resources products 
and services for small- and medium-sized busi- 
nesses within targeted markets in the Hartford 
area. This will include consultation on healthcare 
benefits, payroll and risk management. 


Simsbury Bank names 
mortgage loan adviser 


Simsbury Bank has hired Richard Fox as a 
mortgage loan adviser. He will advise homebuyers 
on mortgage options, applications and closings, 
and work closely with clients, Realtors, financial 
advisers and attorneys in central and northern 
Connecticut. 

Fox has more than 26 years of mortgage origi- 
nation experience. Prior to joining Simsbury Bank, 
he was a senior mortgage loan officer with Bank 
of America. 


Glastonbury accounting firm Nicola 
Yester promotes two to manager 


Glastonbury accounting and tax firm Nicola 
Yester has announced the promotions of CPAs 
Mindyleigh Vail and Tessa Jordan to manager. 

Vail, who joined the firm in 2012, works with 
Clients in the manufacturing and construction in- 
dustries as well as with nonprofit organizations. 

Jordan joined the firm in 2011 and works with 
clients in the construction, manufacturing, hospi- 
tality and medical practice industries. 


Hartford Healthcare at Home 
announces new director of 
hospice and palliative care 


Hartford Healthcare at Home has named Hol- 
ly Bessoni-Lutz director of hospice and palliative 
care. Based in the Wethersfield office, Bessoni- 
Lutz administers, oversees and directs all services 
of the hospice/palliative care program. 

Bessoni-Lutz was previously the director of 
hospice services for Interim Healthcare Hospice. 


TD Bank names AVP, store 
manager in Plantsville 


TD Bank has named Martha Papachristou 
as assistant vice president, store manager of its 
Plantsville branch. She is responsible for new busi- 
ness development, consumer and business lend- 
ing, and overseeing day-to-day store operations. 

Papachristou has more than nine years of 
banking experience, most recently as a finan- 
cial center manager at Bank of America. 
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YMCA of Greater Hartford 


241 Trumbull St., Hartford | www.GHYMCA.org 


To help people develop their fullest potential in spirit, mind and body. 


TOP EXECUTIVE 


Harold Sparrow, President & CEO 


Fittness, health and childcare programs. 


FY 2013 SUMMARY 


2013 2012 
Total Employees 1,767 1749 
Total Assets $122,279,084 $113,523,702 
Total Liabilities $30,719,329 $33,160,758 


Contributions & Grants $4,272,017 $4,580,161 
Program Service Revenue $20,159,194 $20,416,745 
Investment Income $2,364,929 $1,413,417 
Other $735,374 $659,044 
TOTAL $27,531,514 $27,069,367 


Grants $0 $0 
Member Benefits $0 $0 
Salaries/Employee Benefits $15,562,533 $15,131,953 
Fundraising Fees $45,249 $62,340 
Other $11,930,535 $11,911,152 
TOTAL $27,538,317 $27,105,445 
MARGIN $(6,803) $(36,078) 


TOP PAID EXECUTIVES (FY2013) 


Base Salary Total Compensation & Benefits 
James Morton, 
President & CEO $249,622 $285,149 
James Scherer, 


SOURCE: GUIDESTAR IRS 990 TAX FORM 


The UIL Holdings Corp.’s 2015 Employ- 
ee Giving Campaign raised $397,117, a 
record tally that will help hundreds of non- 
profit organizations serve their clients and 
communities. 

Donors came from all of the UIL operat- 
ing companies including The United Illumi- 
nating Co., The Southern Connecticut Gas 
Co., Connecticut Natural Gas Corp. and The 
Berkshire Gas Co. 

eee 

Connex Credit Union’s philanthrop- 
ic program, ConnexCares, presented a 
check for $2,000 to Connecticut Chil- 
dren’s Medical Center from funds raised 
through its Kids for Miracle Jeans Day. 
North Haven-based Connex agreed to 
match every dollar donated up to $1,000. 
Donations were also collected from its 
members at their branches. 

e@@e@e 

St. Francis Hospital and Medical Cen- 
ter received $75,000 in grant funding from 
the Connecticut Health Foundation to 
provide behavioral health services for low- 
income expectant mothers at the St. Fran- 
cis Center for Women’s Health. 

The grant will support the behavioral 
health portion of an “Obstetrics Home” ini- 
tiative to provide comprehensive prenatal 
care to expectant mothers at the St. Francis 
Center for Women’s Health. 

eee 

The Children’s Law Center received a 
$75,000 grant award from the American 
Savings Foundation in support of its legal 
representation program in New Britain and 
Waterbury. 

The program will provide legal repre- 
sentation to low-income children at risk 


of abuse or neglect, or involved in high- 
conflict divorce, custody or visitation dis- 
putes in the New Britain and Waterbury 
Family Courts. 

eee 

The Greater Hartford Association of 
REALTORS Annual Charity Golf Tourna- 
ment raised $11,500 from sponsors, attend- 
ees and Realtor members. 

The proceeds will benefit Special Olym- 
pics Connecticut and are in partnership 
with United Bank, the tournament’s title 
sponsor. 

eee 

Behavioral healthcare agency Com- 
munity Health Resources (CHR) has 
announced a strategic alliance with Char- 
ter Oak Health Center Inc., a federally 
qualified health center in Hartford, to coor- 
dinate outpatient mental health and addic- 
tion services for adults, families and chil- 
dren in the Hartford region. 

The agreement with Charter Oak marks 
the opening of CHR’s first behavioral health 
clinic ina primary care practice in Hartford. 

CHR will now manage and deliver all 
behavioral healthcare services at Char- 
ter Oak, offering a range of services for 
patients suffering from depression, anxi- 
ety disorders and more at Charter Oak’s 
Grand Street office and satellites through- 
out Hartford. 

Within the last year, CHR also launched 
the state’s largest behavioral health home 
to coordinate the healthcare needs of cli- 
ents. It also started offering primary care 
services in its Manchester office. 

In addition, CHR is partnering with 
other primary care practices to provide 
behavioral health services. 


www.HartfordBusiness.com 


—CORPORATE REST 
WIL 





UIL HOLDINGS 50.08 | LiL 50.00 4.08 
UIL Holdings Corp. _ La a |! oo 
ra ON / \N MEV 
157 Church St., New Haven, CT 06506 | www.uil.com aes i, \ [ \ AV _— 
: . an fl i | | 
UIL Holdings Corp. operates regulated utility businesses. IM | | UV) | | 
a LA | ' a J 46,00 
\ \ | j V 
Top Executive: James P. Torgerson, CEO/president /\ f V \ 
| \ fall | y 44.00 
Ven ma =10) 4 v\ i M, | 
| \J \f 42.00 
Industry: Gas Utilities | 
A,—_f = “Lt 40.00 
3Q 2015 Revenue: $330.5M | © ® > © 
3Q 2015 Net Income: $15.6M . Fe21s ee ; ee : nova eas 


Quarterly Profit Change: $3.1M 


Cash: $84.9M 


Employees: 1,902 a olor @Ali"7.0 wes, MC: Tome)mareteya my Co)’ am F-4)| 


Competitors: Bay State Gas Co. Ticker Symbol: VIL Stock Price: $50 Market Cap: $2.83B 
Eversource Energy 
Iberdrola USA 52 Week Range Price: $39.10-$52.50 Outstanding Shares: 56.63M 
TOP INSTITUTIONAL INVESTORS CORPORATE SUITE 
Holder Shares % Stake Stock Non-equity 
Pere eet ete eh tedster cho etetetets tote vateratetetshctetstetetetenet shots tctetsQetay erat chctetatetcretatetctel-fel te lee terol cictetstetet tater stole tel tovereyetetcicfetaleistetetetstot fet eveterel tel eictetstetstefateisiotsictcheleteleratstel tater? -tateastotieeietetetetet sted etetersy Vater eietsteict-tetetetetsisteteteist-reta Executive Title Salary Bonus Awards Incentive Total 
Greenlight Capital Inc. 4,991 1 23 8.81 Eb agetete tar etetefel ote tered crete tsteteteteleretsietetevapet ete lotetorstaetetoteletetsteleretsteteteretet teterets tetetetetatate tet Nal ctotetetele to etctetetote ferietetetenetet-Yerettetetet<fetaletetetelelerstetetotetet ete telat eteenete teretetetetatetet tah tate tetet: teletetetatoteterteteteratetetcheetets tate felaietetetote fetal sta fer fete cacreteteretetotelat ctotetaletetsteletets tater etsy eteteratetstetatet=tetateter-tahetet- fel etcarteletotsreletetaistteteteteretsyetete Welet ote tacetetetetetetelsl eters) oier-ts eter teetotetenel=tetetetertel stats feLetete 
James P. Torgerson CEO/president $784,624 $0 $1,542,750 $896,000 $3,245,748 
Vanguard Group Inc. 4,211,551 7.44 : : 
2 E Richard J. Nicholas  EVP/CFO $425,398 $0 $453,000 $264,880 $1,593,438 
BlackRock Fund Advisors 3,336,704 5.89 John J. Prete SVP of Electric Operations $317,311 $0 $223,000 $163,800 $1,190,096 
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HONORING THE 
FINALISTS & 
WINNERS! 


Wednesday, 


December 2, 2015 
11:30 a.m. - 1:30 p.m. 
Connecticut Convention Center, Hartford 


AWARDS LUNCHEON ~~ ee -  $75/person or $700/table of ten 






ealthCare 
EROES 


Keynote Speaker: 


Lisa Freeman, 
Executive Director at the 
Connecticut Center for 
Patient Safety, Presenting on 


‘PATIENT ENGAGEMENT’ 







See Finalist list online at HartfordBusiness.com > Our Events. 
Presenten By: : Winners Announced in Special Edition Publishing: December 7, 2015 
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EDITORIAL 


Budget woes reveal 
broken legislative process 


onnecticut’s legislative process is broken. 
If you hadn't figured that out yet based on the mounting red ink that is drown- 
ing the state budget legislators passed just a few months ago, State House Speaker 
Brendan Sharkey confirmed the notion when he recently admitted, according to published 
media reports, that the current budget process, in which policymakers rush passage of a 
spending plan during the waning hours of the legislative session, can lack transparency 
and lead to poor decision making. 

Sharkey was particularly critical of a proposal passed by lawmakers earlier this year 
to raise the data-processing tax, a decision that was eventually repealed in a special 
session following major outcry from businesses. Sharkey called the tax hike a “bad 
idea,” and said legislators need to get more input from business leaders before they 
change tax policies. 

That’s a strong statement from one of the most powerful lawmakers in Hartford. 
Sharkey’s sentiments speak to a disconnect between the business community and leg- 
islature that has long haunted the State Capitol, often resulting in anti-growth policies. 

While we appreciate the candor, we must also point out that Sharkey is partially to 
blame for the broken legislative process. He is, after all, in charge of overseeing legislation 
passed out of the House chamber. We found it odd that Sharkey criticized the legislative 
body he oversees, while at the same time, according to the CT Mirror, trying to garner sup- 
port for a third term as House Speaker. We wonder if it’s time for new leadership. 

Regardless, Sharkey’s comments should bring to the forefront a larger conversation 
about Connecticut’s legislative process, which completely failed the state this year. 

Setting the budget is lawmakers’ most important task and to foul it up as badly as 
they did in 2015 raises many questions about legislators’ ability to fix Connecticut’s 
fiscal crisis. Just last week, new revenue estimates from the Office of Fiscal Analysis 
showed the state faces more than $600 million in deficits over the next two years, and 
a $1.4 billion gap thereafter. 

That, of course, is despite the fact that the legislature has passed two major tax 
hikes within the last five years. Admittedly, current policy leaders can’t shoulder all 
the blame. Connecticut’s fiscal morass comes from years, even decades of poor fiscal 
management and a Great Recession that devastated the local economy. However, we 
still lack a coherent strategy that will move Connecticut beyond its fiscal crisis. 

Economic growth is Connecticut’s only hope to reverse course, so business leaders must 
be at the bargaining table. Sharkey made his comments at the first meeting of the Commis- 
sion on Economic Competitiveness, which was created this year to analyze the impact of 
tax policies on business and to promote pro-growth policies. The commission is astep in the 
right direction, but we’ve seen many blue-ribbon panels come and go without much influence. 
They key is not just discussing business-friendly policies, but actually enacting them into law. 

We also question if a part-time legislature is up to the task of tackling the com- 
plicated issues Connecticut faces. It has proven difficult for even the most engaged 
policymakers to solve the state’s fiscal mess, so how can we expect legislators who 
convene only afew months a year to do any better? 

A smaller, professional and full-time legislative body may offer a better way. 

At the very least, legislative leaders and Gov. Dannel P. Malloy must establish new 
deadline benchmarks for the budget-setting process to prevent the last-minute, closed- 
door negotiations that often lead to poor policy decisions. Without changing the legisla- 
tive process, it’s hard to see how we'll get different results in the future. | 


Should the state invest more in bike/ 
pedestrian pathways? 


Last week’s poll results: 
What is Mayor Luke Bronin’s 
biggest challenge? 


42.6% Running the city 
more efficiently 


To vote, go online to HartfordBusiness.com. . 
ee yy 29.5% Balancing budget 


16.4% Improving schools 


11.5% Reducing unemployment 


18 Hartrorp Business JournAL © November 16, 2015 





RULE OF LAW 


Fiscal train wreck could leave 
State pension fund ‘out of luck’ 


By John Horak 


ver backyard beers and burgers with 
some friends this summer, a neighbor 


started a conversation about Connecti- 
cut’s dismal finances. He grumbled about the 
billions of “debt” the state owed to its bond- 
holders and the billions of “debt” owed to its 
underfunded pension plans. He said he had 
abandoned hope and 
is planning to move 
before the fiscal train 
wreck occurs. 

Lawyers seldom 
miss opportunities to 
show off, so I tossed 
modesty aside and 
offered a _ technical 
correction to _ his 
comments. 

“You realize,” I 
said, “that the amount 
owed to bondholders is debt in the legal sense, 
but that the state’s obligation to alleviate the 
pension underfunding is not, even though it is 
commonly referred to as debt.” 

He asked curiously: “Does this mean there 
is room for hope?” 

“Well,” I said, “there may be a glimmer if the 
pension funds and retirees understand the dif- 
ference, which is that people to whom the state 
is indebted (bondholders) are owed a fixed non- 
negotiable amount 
and can sue the state 
if they are not paid; 
but the pension funds 
are owed a variable 
amount that’s easier 
to negotiate and they 
cannot sue if the state 
stops making pay- 
ments to remedy the 
underfunding. So, if 
the train crashes the 
bondholders will be 
paid in full — but the 
pension funds will be 
SOL (Sorrowfully out 
of luck), and retirees 
will be forced to live 
on what’s already in 
the plan’s coffers — or 
pennies on the dollar.” 

My explanation drew stares of skepticism, so 
I offered the following clarification: 

First, the starting point is the doctrine of 
“sovereign immunity,’ under which state gov- 
ernment cannot be sued on any obligation 
(including its debt) unless it actually consents to 
being sued or has waived immunity in advance. 

Second, abond represents an actual loan to 
the state. It recites the principal, interest rate 
and maturity date, similar to abank loan to buy 
acar. When the state needs cash it goes to Wall 
Street where underwriters solicit investors to 
buy its bonds. Investors would not buy bonds 
(abank would not make loans) if they could not 
sue in the event of nonpayment. 

Consequently, there is a statute waiving 
sovereign immunity for bondholders, which 
states that the courts “shall have jurisdiction 
to enter judgment against the state founded 
upon any express contract between the state 
and the purchasers ... of bonds,” and that if 
sued the state has all legal defenses “except 
governmental immunity ... .” 

Third, the state’s obligation to the pension 





> ... If the fiscal train really 
crashes, bondholders will 
be in the courthouse 
getting paid in full, but the 
pension funds will be 
standing outside on the 
sidewalk dealing with 
angry retirees. 


funds is the result of an actuarial (mathematical) 
calculation (a highly professional guesstimate) 
of how much more must be set aside in the retire- 
ment plan coffers to be able to pay in full the ben- 
efits promised to current and retired employees. 

Unlike the bond debt, the unfunded amount 
is variable. Retiree longevity and lower invest- 
ment returns on monies already set aside will 
increase the amount that must be added, 
whereas early deaths and robust investment 
returns will do the opposite — as would a vol- 
untary agreement to negotiate a reduction in 
the size of the retirement benefits. 

Fourth, sovereign immunity would prevent 
the pension funds from suing to compel the state 
to make the additional contributions needed to 
reach full funding. This conclusion is explained 
in a Nov. 2014 paper prepared for the Connecti- 
cut Policy Institute by William and Mary Law 
School Professor Christopher Griffin: “Con- 
necticut’s Public Pension Liabilities — How Big 
They Are and What Can be Done About Them.” 

In his words, the state “cannot be compelled 
to make additional payments into its pension 
funds ... [which] means that the state could 
decline to pay its annual actuarially required 
contributions and that the state cannot be com- 
pelled to pay out its pension benefits in the event 
that the underfunding leads to insolvency [of 
the plans].” Griffin speaks only to the obliga- 
tions to make additional contributions to fix the 
underfunding, not to monies already set aside in 
the pension funds to 
which retirees have 
legal rights. 

My neighbor asked 
quizzically, “Are you 
saying that the state 
should not pay its 
pensions?” 

“Not at all,” I 
replied. “What I’m 
saying is that the 
state does not have 
unlimited resources, 
and if the fiscal train 
really crashes, bond- 
holders will be in the 
courthouse getting 
paid in full, but the 
pension funds will 
be standing outside 
on the sidewalk dealing with angry retirees.” 

“So,” my neighbor said, “I think I under- 
stand, but still don’t see the reason for hope.” 

Ireplied, “The hope is that the pension funds 
and retirees realize they are caught in apredica- 
ment both circular and ironic. The Connecticut 
train is in danger of going off the tracks because 
it is over laden with pension promises it can’t 
afford, but if it goes off the tracks it’s retirees 
who depend on the pensions who will be SOL. 

“We can hope,” I said, “ that the pension 
funds will realize that a reasonable negotiated 
reduction in promised retirement benefits will 
stabilize the train and provide greater retire- 
ment security (albeit with reduced benefits).” 

“Hmmm,” my neighbor murmured. “I think! 
understand, but what if this does not happen?” 

“Well,” I said as I poured another beer, “in 
that case there will be an exodus of folks buying 
one-way train tickets to destinations better able 
to keep their financial affairsin balance.” = 
John M. Horak has practiced law at Reid 
and Riege P.C. in Hartford since 1980. The 
views expressed are his own. 
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Small business to lawmakers: Let us lead the way 


By Andrew Markowski 


issues confronted by the Malloy adminis- 
tration would have already been addressed 
in this year’s legislative session. Unfortunately, 
even though many in the business community 
were calling for deeper spending cuts and 
warning of a looming fiscal crisis worse than 
what had been projected, amajority of lawmak- 
ers chose to take the easy way out and ignore 
the overall spending and structural problems 
facing Connecticut. 
Just a few months 
into this fiscal year’s 
contemptuous budget 
it was announced that 
thanks to an outland- 
ish spending problem 
and unrealistic rev- 
enue assumptions, 
over $100 million in 
services to the state's 
most vulnerable were 
slashed. Medicaid pay- 
ments to hospitals failed to be made and munici- 
pal aid grants “lapsed” so checks were never 
sent. Now we are faced with a deficit so complex 
and destructive, the key players tasked with solv- 
ing the riddle of our fiscal problems cannot even 
agree on how large the problem is before trying 
to determine how much spending needs to be cut 
to produce a positive economic result. 
Apparently it took a recent announcement 
from Malloy’s budget chief to wake everyone 


na perfect world, the most recent budget 


BIZ BOOKS 





up from the misguided notion that we were on 
the right track to economic growth and job cre- 
ation. Stock market volatility was cited as the 
single most contributory factor in deciding to 
make the cuts, but the question must be asked: 
Why is Connecticut in such a precarious and 
delicate position that stock market uncertainty 
leads to reducing services to those who need 
it most? There was clearly a complete lack 
of prudent long-term financial planning that 
never would have existed if the state were held 
as accountable as small businesses are when it 
comes to balancing the books. Unfortunately, 
the families of the tens of thousands of people 
across Connecticut employed by small busi- 
nesses now have the potential to be collateral 
damage if significant changes are not made. 

Small business owners throughout the state 
are required to balance their budgets, appropri- 
ately project deficits and account for both short- 
and long-term financial hardships. The fact 
that there are currently three wildly different 
deficit projections being bantered about is only 
the most recent sign that there is afundamental 
problem with how state government operates. 
Small businesses across the state have been 
making tough decisions for years because of 
diminished economic growth. It is long past 
due that we hold our elected officials and state 
government to the same standard. 

While the small business community appro- 
priately applauds the Governor for his recent 
acknowledgement that new or higher taxes 
should not be part of the solution to an ongo- 
ing budget crisis, the long-term stabilization of 


> Small businesses across the state have been making tough 
decisions for years because of diminished economic 
growth. It is long past due that we hold our elected officials 
and state government to the same standard. 


our economy is paramount and it begins with 
addressing the size and scope of Connecticut’s 
bureaucracy, implementing sound fiscal prac- 
tices, and reducing the tax burden for all. 

The Governor’s recent call to reduce the size 
of the state workforce and restructure retiree 
benefits is a welcomed step in the right direc- 
tion, but most small business owners would 
like to see additional proposals discussed. This 
should include implementing a defined-contri- 
bution (401k type) plan for all newly hired state 
employees, just like most small businesses and 
their employees have, in order to lessen the bur- 
den on the state pension system. 

Next, we should all agree that aleaner, more 
efficient state government that provides essen- 
tial services for our residents without bogging 
down taxpayers with unsustainable tax rates 
and overwhelming cost demands is vital. With 
an ever-shrinking “pie” to work with, lawmak- 
ers can emulate what small business owners 
do best, make tough decisions and work smart- 
er with reduced resources. 

Finally, lawmakers must focus on a sta- 
ble, coherent tax policy that truly provides 
economic growth for all sectors, allowing 


everyone to benefit. That means going fur- 
ther than the Governor’s recently proposed 
corporate tax reforms. While Connecticut’s 
reputation among businesses certainly 
needs a boost after this year’s budget nego- 
tiations, small business is the true engine of 
economic growth for our state and the pro- 
posed tax reforms, while positive, will have 
little, if any, direct impact on them. 

The Governor and legislators can begin to 
compliment the proposed and necessary corpo- 
rate tax reforms by completely eliminating the 
business-entity tax once and for all. This bienni- 
al burden penalizes small businesses purely for 
existing and is an administrative nuisance at the 
very least. And since an overwhelming major- 
ity of small business owners pay their business 
taxes through the personal income tax, as pass 
through entities, income tax reductions must be 
included in the discussions in order to empower 
small businesses to thrive in what is currently a 
stagnant-growth environment. a 
Andrew Markowski 1s the National Federation 
of Independent Business (NFIB) state director 
in Connecticut 


Tips for building a successful crowdfunding campaign 


— Build a Better Business by 

Building Community” by Jamey 
Stegmaier (Berrett-Koehler Publishers, 
$19.95). 

While many small businesses turn to 
crowdfunding to raise funds, not many 
attempts are successful. Stegmaier’s seven 
successful Kickstarter campaigns, and the suc- 
cessful and failed attempts 
of others, helped him create 
a crowdfunding template for 
increasing the odds of suc- 
cess. Here’s what you'll learn: 

Developing a platform 
for your launch will takes 
months, not days. Look for 
information about similar 


4 A Crowdfunder’s Strategy Guide 


JAME 


products online (e.g. product ee ae 


sites, crowdfunding sites, sell- 
ers, blogs, trade publications, 
YouTube, etc.). Note their fea- 
tures; read their reviews. Iden- 
tify your unique value. 

At least 90 days prior to 
launch, start building anetwork tospread 
the word. This starts with a weekly blog (one 
to three entries per week) that creates inter- 
est in your product and provides content 
useful to its readers. They’ll tell others. Sub- 
scribing to other blogs related to your project 
and providing comments helps you build a 
following for yours, too. Send out samples of 
your product to serious followers and others 


www.HartfordBusiness.com 


gUILD A BETTER BUSINESS 


Jim Pawlak 







with whom youve had close 
interaction; solicit and listen to 
their feedback. 

Closely study crowdfund- 
ing campaigns that deal with 
customer demographics simi- 

lar to those of your product. 
Pay close attention to their 
models. Look for their “how.” 
Offer feedback on preview 
pages; provide comments on 
campaign pages. Backing 
some projects helps, too, 
because you'll gain insight 

about timelines for delivery. 

Create a budget for your project factor- 
ing in anumber of different outcomes rela- 
tive to being able to meet demand on time 
and ship worldwide. Also remember that 
youll have to account for collecting and 
paying state sales tax on online sales. Pay 
close attention to production scheduling; 
you don't want disappointed customers. 

Stegmaier’s experience shows that a 


WMUNITY 





> Create a budget for your project factoring in a number 
of different outcomes relative to being able to meet 
demand on time and ship worldwide. 


“keep-it-simple” approach to your product 
makes for successful campaigns, too. Adding 
more options from which backers can choose 
usually creates problems with manufactur- 
ing, cost control and on-time fulfillment. 

You also have to decide how much 
money you need to raise. Don’t expect 
crowdfunding to cover the expense of a 
product launch. There are no guarantees 
that the project will reach its funding goal. 
Have enough financial skin in the game to 
ensure there’s an initial stock of product so 
fulfillment starts quickly. Stegmaier points 
out that asking for large amounts may turn 
off potential backers because they won't 
believe enough will be raised. They’ll do the 
math: Amount asked for divided by price 
equals the number of backers needed. 

Your pre-launch homework isn’t done. 
You only have one opportunity to make a first 
impression on potential backers. Hire a pro 
to design your crowdfunding and web pages, 
press releases and emails. Ensure that all 
your marketing has a connective, consistent 


theme. Prior to launch, send out press releas- 
es to the blogs to which you follow/subscribe 
and local news outlets, and emails to your 
network. Just as you hired a pro to design 
your marketing approach, you may want to 
hire a PR firm to handle media outlets. 

Set a realistic deadline for launch day; 
take into account the time it takes to evaluate 
comments from those who received samples 
and those viewing your preview page. Steg- 
maier points out that, unless there’s season- 
ality involved with your product, there’s no 
right or wrong time to launch a campaign. 
But launching an incomplete project anytime 
limits its chance for success. When your cam- 
paign launches, be prepared to make adjust- 
ments that incorporate backers’ feedback. 

Check out Stegmaier’s blog at kickstart- 
erlessons.com and Kickstarter’s best prac- 
tices Facebook page (facebook.com/group/ 
KickstarterBestPractices/). a 
Jim Pawlak is a nationally syndicated 
book reviewer. 
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Edwin H. May III is a founding partner of May, 





Bonee & Walsh, an Insurance and Financial 


ie 
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Services firm in business for over 30 years. 

Ted exemplifies the firm’s commitment to 

the communities we live in and serve. We are 
all proud of his visionary example in helping 

to establish The First Tee of Connecticut, an 
organization with a mission to impact “the 
lives of young people by providing educational 
programs that build character, instill life 
enhancing values and promote healthy choices 
through the game of golf.” Now more than 
70,000 young people participate and benefit from 


this program each year throughout Connecticut. 


We are proud of Ted’s leadership and 
tremendous success of The First Tee of 
Connecticut and his ongoing commitment to 


the Travelers Championship. 


Congratulations from all of us at 
May, Bonee & Walsh! 


180 Glastonbury Blvd. Suite 401 


May, BONEE & WALSH Glastonbury, CT 06033 


860-430-3700 
FOR TOMORROW. TODAY. www.mayboneewalsh.com 
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1 Attendees network before the event begins 


2 Ed Kindelan, Regional Managing Partner, New England, 
from presenting sponsor CohnReznick, welcomes everyone 
to the event 


3 From left to right: Linda Ferrer from Event Sponsor The Pita 
Group; Lifetime Achievement Award winners Sisters Maureen 
Faenza and Theresa Fonti from The House of Bread, and Ed 
Kindelan from presenting sponsor CohnReznick 


4 Winner Joe Savage, center, from Webster Bank 


5 The winners participate in a panel discussion, left to right: 
Sister Maureen Faenza and Sister Theresa Fonti, The House 
of Bread; Richard Sugarman, Hartford Promise; Joe Savage, 
Webster Bank; Edwin “Ted” May Ill, May, Bonee and Walsh. 
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6 The 2015 Lifetime Achievement Award winners, left 
to right: Edwin “Ted” May Ill, Sister Theresa Fonti, Sister 
Maureen Faenza, Richard Sugarman and Joe Savage. 


- 


7 Ted Sergi moderated the winners panel 
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Pictured (from left) are: Matthew MacLaren, Justin Tarr, Leigh-Ann Wilson, 
Juan Gil, Nelly Gonzalez, Ron Wichowski, Rob Winchester, and Farouk Rajab. 


OF NOTE 


WATERFORD HOTEL GROUP ASSOCIATES 
HONORED BY CT LODGING ASSOCIATION 


The Connecticut Lodging Association (CLA) recently recognized 
five hotel team members from Waterford Hotel Group with “Stars of 
the Industry” awards during the CLA’s 111th annual meeting. 


The members include: Ron Wichowski, general manager, Hilton 
Hartford; Juan Gil, kitchen receiver, Hilton Hartford; Nelly Gonzalez, 
room attendant, Sheraton Hartford Hotel at Bradley International 
Airport; Justin Tarr, night auditor, Residence Inn Mystic; and Leigh- 
Ann Wilson, banquet manager, Marriott Hartford Downtown. 


HABITAT FOR HUMANITY’S MOODY 
TO BE HONORED AS TRINITY CLUB OF 
HARTFORD’S PERSON OF THE YEAR 


The Trinity Club of Hartford will honor 
Karraine Moody, executive director of 
the Hartford Area Habitat for Humanity 
and a 2001 graduate of Trinity College, 
as the club’s person of the year. 


Moody was appointed executive director 
i of Hartford’s Habitat for Humanity in July 
Fie 2014. Since then, she has successfully 

f : launched a comprehensive neighbor- 

Karraine Moody hood revitalization initiative that includes 

he siarare ea sere ds ctnloireta ciate roieistate timate ent ete erm a financial freedom center and orches- 

trated the grand opening of the first Habitat for Humanity ReStore in 
the region. She was honored earlier this year by the Hartford Business 

Journal as a 40 Under Forty award recipient. 





CLEAN WATER ACTION AWARDS LEADERS 
IN ENVIRONMENT AND PUBLIC HEALTH 


Dan Socci, CEO of EthicalChem in South Windsor, was recently pre- 
sented with Clean Water Action’s Innovation Award. The award was 
designed to highlight the use of safer chemicals through green chem- 
istry innovation by a Connecticut company. EthicalChem was recong- 
nized for using high-performance, plant-based chemistry in a variety 
of applications effectively and without toxic chemicals. 


BOYS & GIRLS CLUBS OF HARTFORD RECEIVES 
2015 CAREERLAUNCH INNOVATION AWARD 


Boys & Girls Clubs of Hartford was awarded the 2015 
CareerLaunch Innovation Award from Boys & Girls Clubs of America in 
recognition of its high quality, successful and innovative implementa- 
tion of the CareerLaunch program, which helps local teens explore job 
and career opportunities. The Club is one of just five award recipients 
nationwide and will receive $5,000 along with this distinction. With 
the $5,000 award, the Club plans to improve resume-building work- 
shops, Career goal setting and networking. 


Please Note: All electronic submissions for Accolades should be 
sent to accolades@HartfordBusiness.com. For more information 
about the Hartford Business Journal’s Accolades Page, please visit 
www.HartfordBusiness.com. 
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P united Way of Central and Northeastern Connecticut’s volunteers helped students succeed in school during Jumpstart’s 10th annual Read for the 





UNITED WAY VOLUNTEERS READ TO STUDENTS 


Leet) ea 
om oe os | fF 


—— 






he 


Record. The goal of the event was to help set another world record for the most people reading the same book in classrooms on the same day. On 
Oct. 22, nearly 110 volunteers read “Not Norman, A Goldfish Story,” to 2,220 first-grade students in Hartford and New Britain. Jacquelynn Garofano 
(pictured above) of United Technologies Research Center reads to students at Breakthrough Magnet School in Hartford. 


WHEELER’S EVENING OF WONDER HONORS HEALTHCARE LEADERS 





P Wheeler's fifth annual Evening of Wonder at the Hartford Marriott Downtown raised approximately $100,000 to support Wheeler’s continuum of 


coordinated, integrated primary and behavioral healthcare services. The event, attended by more than 300 business and community leaders, 
honored five outstanding individuals and organizations for their commitment to building health equity in underserved communities. Pictured (from 
left) are: Jake Biscoglio, event co-chair; Susan Walkama, president and CEO, Wheeler Clinic; Brad Witte, care management director, Anthem Blue 
Cross Blue Shield; Adam R. Silverman, vice president for ambulatory strategy and development, St. Francis Care; Gregory Scott, vice chairman and 
national sector leader, health plans, Deloitte LLP; Jose Ortiz, president and CEO, Hispanic Health Council; and Sharon D. Langer, advocacy director, 
Connecticut Voices for Children; and Wheeler Trustee, William D. Gombatz, event co-chair. 


LEGO CO-HOSTS CHILDREN’S CHARITY GOLF TOURNAMENT 


P LEGO Systems Inc. and the 
Travelers Championship recently 
partnered to host the fourth annual 
LEGO Children’s Charity Golf 
Tournament at TPC River 
Highlands in Cromwell. This year’s 
tournament raised $92,000 for the 
two organizations. More than 100 
golfers took part in the event to 
raise money for Connecticut 

gree uiiy Children’s Medical Center and 

eed cnavree Shae: Hartford’s Camp Courant. 
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Congratulations 
Joe Savage. 


We are pleased to congratulate Joe on being named a 
2015 Lifetime Achievement Award winner by the Hartford 


Business Journal. 


At Webster, living up to our customers, communities 
and each other is what matters most. It is part of our 
core values brought to life by our leaders and 
oh Uhamoy-bal.<-sa-yy Wale mshmnh-faaak-shamek-(onKer-nakosaur-hake! 
cfohanbaabhanak-sauandemyce)bimdak-hamaat-N.¢-\Mblm- mje ae hanctosa 


oh dee-haby4-hukehal 


Joseph J. Savage 
President, Webster Bank 


(wv) Webster’ 


LIVING UP TO YOU™ 


Commercial & Institutional | Business | Private | Personal 


Webster Bank, N.A. Member FDIC. Equal Housing Lender (=) 
©2015 Webster Financial Corporation. All rights reserved. The Webster Symbol is registered in the U.S. Patent and Trademark Office. 
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JUST 
ASK 


AROUND. 


Count on Cox Business—thousands of our 
customers in Connecticut already do. 


Ask around and switch today. 


COx% 


Business” 


$ 


For 12 months with a 2-year agreement* 


COX BUSINESS INTERNET™ 15 


EXPERIENCE RELIABLE 
Internet speeds up to 15 Mbps 


PROTECT 
your business with 5 Security Suite licenses and 5 GB of Online Backup 


FASTER COMMUNICATIONS 
with quicker downloads and document uploading 


NEXT-DAY INSTALL WITH SATURDAY AND 
EVENING APPOINTMENTS AVAILABLE CALL 800-367-1762 | VISIT COXBUSINESS.COM 


*Offer ends 1/3/16. Available to new commercial subscribers of Cox Business Internet 15 (max.15/5 Mbps). Prices based on 2-year service term. Monthly service fee increases to $74.99 for months 13-24. Early termination fees may apply. DOCSIS 
3.0 modem may be required for optimal performance. Prices exclude equipment, installation, taxes, and fees, unless indicated. Speeds not guaranteed. Actual speeds vary. See www.cox.com/Internetdisclosures for complete Internet Service 
Disclosures. Rates and bandwidth options vary and are subject to change. Discounts are not valid in combination with or in addition to other promotions and cannot be applied to any other Cox account. Services not available in all areas. Other 
restrictions apply. ©2015 Cox Communications, Inc. All rights reserved. 
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